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 Facebook, Inc. Being an American online social media and social networking service company based in Menlo Park, California which was launched on February 4, 2004, by Mark Zuckerberg has had many competitors in the recent past. Consequently, several social media companies continue to grow their audience and expand reach. Among the social media companies with the most influential positions include Instagram, Snap chat, LinkedIn, Google and Twitter.
The emergence of several social media companies in the recent past have posed a severe threat on facebook as a company. The launching of Instagram and snapchat have instigated more competition in the social media platform at large, More fundamentally the two companies have posted direct competition to Facebook.Even though Facebook currently owns Instagram, the platform is more popular with the tweens and teenagers as it has proved to be simpler, more private and above all visual in nature. The competition between the two is majorly based on the number of users and more critically the time span that the users spend on different social media platforms. In this regard, Instagram has positioned itself as the key competitor to facebook through focusing on the teenagers and tweens as they form the largest population of social media users (Stanley, 2015).
The second most social media company that had positioned itself as the key competitor to Facebook is a snapshot. This platform continues to be more popular as it grants users an opportunity to reach out only to few selected individuals and not all friends at once. Furthermore, to use snap chat, future privacy is guaranteed as pictures sent to recipients are viewed for a very short period of time then they disappear. Generally snap chat's aim as a social media platform company has been to enable teenagers and teens to diversify their interactions with friends while their future privacy
The amount of data consumption and the confidentiality that is needed within the social media platforms plays makes both snap chat and Instagram more attractive social media platforms. To illustrate this, Instagram as a social media platform has got a variety of options for its users which make it more competitive than other social media platforms. Users have the capacity to share pictures, job opportunities, and useless data as compared to Facebook and other social media platforms. On the other hand, privacy has been the major key area which snapchat has managed to succeed in hence attracting more users (Dolata, 2017).
The two main competitors to Facebook which are Instagram and snap chat in their quest to remain more vibrant, utilize various strategies to pursue their Mission. Instagram has provided enormous potential for marketers to advertise their products. This has provided Instagram with an opportunity to be a more reliable social media platform for advertisements of products; as a result, and it provides an opportunity to engage a large number of audience hence expanding business ventures.
Snapchat utilizes independent revolution; the platform keeps adding new functions and more essential features. It’s therefore clear that at no time is there going to be a low growth in the general performance of snap chat as a company. Its new features aren’t drawn from competitors; as a result, they stand not to be just cheap mimicries or even imitations but an inward for real inspiration.In the recent past, Snapchat and Instagram have continued to record the highest net revenue returns. Snap chat went public last year with the market cap of approximately 24 billion, and this amount is expected to increase based on the streaming number of users who use snap chat each and every day. Secondly, According to different experts, the Instagram photo-sharing alone is set to approximately generate more than 3.2 million U.S dollars in the general global revenue.
Snap chat as a social media platform in comparison with other social media platforms focuses mainly on ensuring that privacy of its users is more guaranteed, this stands to be among the unique characteristic that distinguishes the two social media platforms. Since the acquisition of Instagram by Facebook, most of its unique activities turn too suppressed by facebook.
To sum up, social media platforms play an essential role in ensuring that the dissemination of information is done correctly. Consequently, the uses can get feedback and other related data on time. Therefore, there is a need to ensure that the privacy of users is enhanced.
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